CITY OF LOS ANGELES

LILLIAN KAWASAKI CALIFORNIA COMMUNITY DEVELOPMENT
GENERAL MANAGER DEPARTMENT

215 W. 6TH STREET
LOs ANGELES, CA 90014

JAMES K. HAHN
MAYOR

Date: February 19, 2002
To: All City of Los Angeles WIA Contractors
From: Ann Giagni, Directo }ﬂ/

Workforce Development Division

Subject: WIA DIRECTIVE NO.: 02-37
REGIONAL MARKETING EFFORT

As you are aware, the City has partnered with other southern California Local Workforce Investment
Areas in developing a regional marketing campaign. This effort has been coordinated in conjunction
with Reingold and Associates.

On March 9, 2002 a major WorkSource California billboard, kiosk, bus poster and radio ad
campaign will commence. As such, all contractors and their staffs must be prepared to receive a
high volume of inquiries during March and beyond. The success of the campaign will rely on the
system’s ability to deliver services in a timely and efficient manner. If you determine that
individuals are being inappropriately directed, it is imperative that you inform us as soon as possible
so that the referral method may be corrected.

Additionally, on February 19, 2002 the Marketing Committee of the Workforce Investment Board
approved of logo and marketing material guidelines for the City’s WorkSource system (see attached).
These guidelines apply to signage, and stationary and articulate basic design components for logo
design, color palette and font family. Only certified Full Service Centers are authorized to use
this logo. Non-certified Satellites may use it through June 30, 2002. While it is expected that
there will be a reasonable transition period to allow for the depletion of existing inventory and the
ordering of new signage and stationary, the transition must be completed by no later than June 30,
2002.

If you have any questions, please contact Roella Louie at (213)473-0307.
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We have developed a new look and a new name for the Los An::eles County
WorkSource system: WorkSource California. [t’s designed to 'ning a new, fresh look
to your current WorkSource center’s identity and to demonstrate tiut your organization is
part of a high-quality, countywide delivery system for workforce-1.:lated activities.

As we have said, it is important that our local efforts are unified under this logo and
design. All materials, stationery, envelopes, and business cards sh.uld use the design and
graphic specifications provided in this guide.

We want everyorie across the county to recognize WorkSource wh.:a they see it, no
matter where the/ are, and no matter who has produced the materi:Is. This approach will
also allow us to share materials within the system.

Please consider January 3, 2002 the official date by which we should all be prepared to
use the enclosed .Jesign and materials.

Maintaining a consistent look and feel for all Los Angeles County One Stop System
print componenrs is critical. While the message may vary from jiiece to piece as it is
tailored to different audiences, it is not necessary, or advisable, for the overall look or
design of products to change dramatically.

The following arc: the three basic design components to keep in mind as you develop any
printed materials promoting the County’s One Stop System:

* Logo Des gn
» Color Palctte
» Font Family
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